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* Parenting, Aging, major lliness
» Existential: Meaning, Death, Calling/\Vocation
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* Work — Play

» Family — Friends — Solitude
* Mind-Body-Spirit

* Online — Offline

* Nature — Urban

Characteristics of Successful Therapists
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* Education, Health
* Recreation & Arts
» Social Justice, Politics
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Practice: $/Time

Average: $130
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Your Office & You Disclosures in Office
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Home Office First Call from a potential client:
Unexpected occurrences

— Something useful-helpful

— Insight, advice, suggestions

— Food for thought

—Suggestion for books, Web sites

First Call from a potential client: Managled Care 101

—Give practical suggestions
—Normalize, when appropriate
—Suggest solution

— Privacy!!!
— Control of treatment
— Continuity of treatment

— Managed care isn’t associated w/ quality
—Referrals & References

—Introduce them to resources

—Follow up e-mail with links to web sites or
online articles, guidelines, & resources
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‘Show up’ on the first call!!

Marketing 101
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Marketing 101 Marketing 101

] How to position oneself as an
Marketing 101 Expert-Educator who can help?

T
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How to position oneself as an How to position oneself as an
Expert-Educator who can help? Expert-Educator who can help?

How Can | Help You? Overcoming Public Speaking
Apprehension
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Mangled Care 101 Mangled Care

— Privacy!!!
1 National data bank
—It can reduce their client load 1 Companies may sell data
—Can save them money 1 Companies may share data
— Control of treatment
— Continuity of treatment

Managed Care

Your Web Site

— Life insurance

— Health insurance

— Employment (police, pilot, etc.)
— Security ratings
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How Do People Get to Your

Importance of Web Presence Web Site?

Web Site Should Include Home Page

1
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Ways To Construct a Web Site

Web Page: On Being Helpful Web Page: Transparency

informative .
Spec!fic

your web site approaches
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Examples: Resources Page
Resources Web Page

Standard of Care is Based on: Standard of Care Is NOT!
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Standard of Care

Why Keep Records?
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Proof of Compliance
with the SOC

—The therapist next door (does not hold
much weight)

—Peer consultation
—Arms length consultation with an expert
—Differentiate: Clinical-Ethical-Legal

Assume that no records are
immune from disclosure
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Clinical Records - Forms Entries - Notes

Retaining Records In Litigation
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Professional Will Mental Health Directive
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Subpoena

When the board comes knocking

* Contact your malpractice insurance

* Contact a knowiedgeable attorney

* Help your attorney identify top expert/s
* Be active in your defense

* Prepare for the long run

* Focus on self-care
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When the board comes knocking

What To Do Today —
you are being investigated

—Keeping good records
—Consulting with expert/s on difficult cases
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Avoiding Litigation & Board
Investigation

E-Mail in Therapy
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You are always one
borderline
away . . . from
losing your license

E-Mail in Therapy
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Facebook & Therapy Make sure your computer has:

Therapeutic Boundaries
Therapeutic Boundaries
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Boundary Violations

Types Of Boundaries:

Examples of Boundary Crossings

Boundary Crossings
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Types of Boundaries

Around

Between
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Around

e Home office

e In or ‘Out-of-Office’
Experiences

Important Self- Disclosure
With Special Populations
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Therapists’ Transparency
In the Digital Age

— (i.e., www.complaintsboard.com)

What Can Therapists Do

About Internet Disclosures:
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The “Google Factor”

The Facebook Dilemma:
How to respond to Friends requests
on Facebook?
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Phones or Texting Clients’ Phones or Texting
During Sessions During Sessions

1Receiving or making phone calls
1IReceiving or sending texts

IReceiving or initiating phone calls
1IReceiving or sending texts

Out-Of-Office Experiences

Types of Dual Relationships
—Fear of flying, Agoraphobic
— Home/hospital visit of bedridden client
—School play, Tour w/ an architect, B-Ball
DR!

—Social relations in small communities

—Encountering a client in the community
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Dual Relationships can be:

—Large cities

—Small-Rural Communities, Sport Psych.

—Military, Police, Prisons/Jails, CPS

—Online. Prime: Therapist’s son dates patient

Sequential - Chronological

* Friendship starts after termination
» Therapist becomes business coach
after termination

* Therapist played tennis or attended
a church with client prior to start of
therapy
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Concurrent - Simultaneous

» Therapist and friend at the same time

* Therapist and client attend same
church, club, church, or gym

» Therapist and client participate in same
professional wks/conference (today?)

Intensity of DR

—Shopping in the same food market
— Children going to the same school

—Meeting every Sunday at church
—Marching in the same political rally

—Serving on a committee together
—Playing in a recreation league
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Multiple Loyalties & DR Risk Management . . .

Public agencies, CPS, Prisons, Jails,
Psychiatric Hospitals, Clinics, DMH

Ethical Risk Management

www.Zurlnstitute.com
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